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EXECUTIVE SUMMARY

This document is the deliverabld7.1z Communication strategy and plan of 58OBIX, aiming at

providing the readers and in particular thBGMOBIX consortium members with an extensive set of
guidelines to plan and contritbA OT OEA DPOI EAAOGS GG-D/OT) dOET AT AT Al BV
elements are extremely important and will support awareness ofoBGhree levels: locally, globally and
through a collaborativevay with other participating 5G croskorder projects.

The D7.1 Communication strategy and plarcomposed of the following sections:

9 Introduction of 5GMOBIX purpose of this deliverableand intended audience (Chapter 1-
Introduction).

i Communication strategy, including 5GMOBIX target groups and key messages to provide consortium
partners with a set of useful guidelines to pland perform communicatioactivities, with the final aim
to ensure acorrectdissemination of project resultyChapter 2 Communication strategy.

 Communication channelsin both traditional and innovative forms used in order to effectively ensure
5G-MOBIX information flow, create awareness and reach out to the targeted audien@®rsidering
the specific characteristicsna needs of each targeted groufChapter 3 CommunicationChannel3.

i Communication effort per partner to clearly break down the responsibilities and the tasks of the
consortium partners involved in th®issemination and exploitation work packagéChapter 4-
Communication effort per partngr

1 Definedkey performance indicabrs (KPIs) with a target value for each communication tool, channel
and activity which will be regularly monitored to ensure the foreseen flow of the communication
strategy. (Chapter 5 Key Performance Indicato)s

i Chapter6 z Conclusiorsummarises the main elements of the deliverable.



1.INTRODUCTION

1.1. 5GMOBIX conceptand approach

5GMOBIX will conduct trials to test and validate 5G technology for advanced CCAM along eight trial sites,
which inclue crossborder and urban corridors. The Project Consortium includes 47 beneficiaries and an
additional nine international @rtners from Korea and China. This large Consortium will share
responsibilities of tasks divided into eight work packages (WPs) across 10 EU countries as well as in Turkey,
China and Korea.

As a Horizon 2020 project, 5KO0BIX is bound by a set of Ethiesquirements that touch on various
aspects of its work plan, specifically the use of human participants in trials, personal data processing,
proper use of technology and the involvement of nRBtJ countries (NEC) in the project.

5GMOBIX is determined to wil towards its ultimate goal of the roll out of 5G networks to support CCAM

in a societally acceptable and ethical manner consistent with the H2020 programme. To this end and in
accordance with the Grant Agreement, the Project will submit four deliverabtifressing all the issues

that may raise ethical concerns during Project activities.

1.2. Purpose of the deliverable

The communication strategy and plan will serve asomprehensive reference for all communication
activities and events over the course of theoject, and will outline the strategies and measures to be
employed by thesGMOBIXproject consortium in order to achieve its objectivédisis considered of high
importance to define a communication strategy from the early stages of the project. Inwhig the
communication resources could be allocated in the most efficient way to specific activities that will

i AGETI EOA OEA DOl EAAQOGS The Hdnbdaskribes e maihEdbjecties of hd U 8
communication activities, the target groups to be addsed, the key messages and the key channels and
tools that will be used to convey these messages.

The communication strategy and plan is part of the TaskzZCbmmuncation strategy and tools ofVork
Packagg(WP)7.The objectives ofWP7z Disseminaton and exploitation are to

1 Bring highvisibility to 5GMOBIX activities and outcomes by ensuring a presence at relevant events and
through web and social media.

i Foster exploitation of 5610BIX results by involving relevant research organisations asasdilisiness
stakeholders and public authority representatives in fora and consultation workshops to ensure the
widest diffusion of 5&@OBIX outcomes.

9 Support the smooth and impactful completion of the whole project and strengthen collaboration
amongst Eurpean and global partners for research and industry innovation initiatives.

i Define and implement an effective dissemination and communication strategy to raise awareness,
AOAAOA O1T AAOOOAT AET Cch &I OOAO ET OT1 OAI AlDargetAT A C
stakeholders.



i Devise an exploitation plan to ensure the development and sustainability eé&BIX results beyond
OEA POT EAAOSO |1 EEAS

i Facilitate the exchange of knowledge and experience between 5G industry and V2X industry
researchers in the EU dnbeyond (China, Korea) via dedicated events and community building, to
stimulate longterm EU and global cooperation and innovation initiatives.

Specifically, he objective of Task 74 Communication strategy and tools is to define and implement a
strategy to ensure widespread dissemination of project information, to engage with relevant stakeholders
and to create understanding of the project results to facilitate their exploitation.

In 5GMOBIX, the communication activities are related to three deliverables:
D7.1z Communication strategy and plan> the present deliverable

D7.2z Project communication identity and website

D7.3z Dissemination plan

Readers are encouraged to carefullgad the deliverables D7zProject communication identity and
website and D7@issemination plan to fully grasp the guidelines for the correct and coherent
communication and dissemination of 5ROBIX.

1.3. Intended audience

ThedeliverableD7.1z Communicationstrategy and plan is a public deliverable and it is addressed to any
interested reader. However, it specifically aims at providing H#&@MOBIXconsortium members with an

AdOAT OEOGA OAO 1T £ COEAAT ET AO O bl AsionAT A AT 1T OOEAQO



2. COMMUNICATION STRATEY

The main objectives G-MOBIX Gommunication Strategy and Plan aie:

i Provide consortium partners with a set of useful guidelines to plan and perform communication and
dissemination activities, with the final aif ensuting a widespread dissemination of project results

i Ensure tre production of high qualitpresentations ad other communication material

i Establish a set of communicatiorbest practices, in order to perform engaging and relevant
dissemination and communicain activities and to monitor and record them efficiently

9 Define the target groups, key messages, tools and techniqueand channelsfor communication
activitiesto ensure an effectiveromotion of the project and its results.

2.1.Target groups

Appropriate identification of 5G-MOBIX farget audience is a substantial part of active engagement of
stakeholders in the project communication and dissemination activities.

5GMOBIX O OAOCAO AOQAEAT AA £ O /Aiethddiorwhoh OEprdiect fesulls E T D
have potential implications and benefits. Target groups with whom we will aim to have a dialogue and to
whom we will demonstrate our research output atefined inTable1l: 5G-MOBIXTarget groupselow.

Table 1: 5G-MOBIXTarget groups

Key audience: Further segmentation:

i. General public (fol Including but not limited toanyone interested in innovatiommobile,
awareness and acceptance) | ICT, automotive, transport and urban related technologies

ii. Industries (for busines| Including but not limited to: vehicle manufacturers and automoti
exploitation) suppliers; ICT & software supplieigfrastructure suppliers; insuranc
companies; telecommunication

iii. Institutions (for| Including but not limited to: policy and decision makers at Europeg
implementation and follow | national or regional level; local, regional or fatal public authorities
up/take-up aspects) standardisation bodies; national authorities for privacy; national

regional funding bodies; road operators and traffic managem
centres, etc.

iv. Scientific and researc| Including but not limited to: academic and research institutio
community (for cross | operators of test sites and living labs to integrate piloted V,
fertilization and transfer of technologies for future applications, etc.

reaults to followup

10



initiatives)

v. Users (for acceptancg Including but not limited to: sector or geographical organisations

usability and impact industrial end users e.g., clusters, associations; user groups impé
assessment as well as takp | by V2X technologies e.g. uplic transport operators, mobile operators
aspects) end-user associations e.g., citizen associations interested

security/privacy issues.

5GMOBIXintends to approactthese groups differentiating the communication and dissemination tools
and activities to emure participation and exploitation of the project resulf&able 2: Target groups and
communication activitiedbelow shows the relevant impact of activas per target group:

Table 2: Target groups and communication activities

Relevant
What & When Communication activities

i Competitive widely Triakbased
recognisable brand |dent|ty, knowledge on
| Creation of a dedicated projec 5G requirements
Key results | Scientific Scientific and website and social media presenc¢ and implications
| research . . Advancing
of 5G- technological, . i Project enewsletter; o
. community, . publicinterest;
MOBIXas a | societal . i Specialised Press releases a .
EUfunded achievements policy mékers, o Environmental
h fth . industrial other PR activities; and social
researc ofthe project —\ vers, 1 Bilateral discussions; benefits:
project (M01-M36) . L o
generalpublic | 1 Communication Kit; Increased
i Radio/television interviews; awareness at EU
1 Final event and demonstration.  level and
internationally
How5G Industry: 1 Participation/presentations/demon Economic
MOBIX vehicle strationsat relevant events, such a Impact;
will iden'tify manufacturers conferences or fairs: Environmental
newbusiness | and 1 Paticipation at the 5GMOBIX 'MPact
5GMOBIX opportunities automotive . Evidencebased

Advisory Board

Exploitation | for 5G enabled @ suppliers; ICT & ) i . ) knowledge on
CCAM and software | Bilateral discussions and dedicate |~
propose suppliers; presentation in respective technicé nfrastructure
recommendati | infrastructure committees and fora; architectures;
ons and options| suppliers; i Social media activities an( Reliable data

11



insurance
companies;
telecommunica
tion

for its
deployment
(M09-M36)

processing;
Requirements
for
interoperability,
latency,
throughput, etc.;
Open up of new
market services;
Feed into
standardisaton
processes

campaigns;

i Demo events at5GMOBIX trial
sites (incl. crosborder);

i Final event and demustration.

Inform the

Contribution of

Researchers

research

Scientific 5G-MOBIXto and scholars i Final Event and demonstration; community, in
results the research interested in 1 5G-MOBIXwebsite. EU and beyond,
community the CCAM and about5G
(M12M36) 5Gfields MOBIX
developments
How5G
MOBIXis wing
5G core _ { Mass media (TV, radio) and soc
sasc | imovaions © media activies;

) _ Non-technical | | 5G-MOBIXwebsite; impact;
notions and quality the 5G audiences and i Social impact;
expected infrastructure . 1 Big events such as MWC . pact
impact and trial on general public ' Communication kit: _Envwonmental

cross border 9 Final Event and demonstration; Impact

and local urban
sites(MO1-
M36)

2.2.Key Messages

5G-MOBIX Ky messages draw from the main activities carried out in the project and are of two types:
1. Overallgeneralmessagaelated 01T OEA DOl EAAOS O OEOEIT AT A i
2. Technicakey messages: specific from WPs

EOO

Theoverall key messages wile used as key communicationessages from the beginning of the project
while the technicamessageswill be used when appropriate and in a more technical environmienbrder
to increasethe impact in disseminating results and knowledge, messagesalgtl be communicated to
demonstrate the value and success of the combined effort in the project.

12



The objectives of 510BIX key messages include:

i Raising awareness 6G-MOBIXimplications for 5G deployment;

9 Dissemination of project results;

1 Local dissermation focused on cross border trials and urban trial sjtes

i Engaging with relevant R&D projects, associations/networks, standardisation bodies and organisations
to ensure knowledge exchange, interoperability

2.2.1.General message

5GMOBIX aims to develop artdst advanced CCAM use cases and pave the way towards a 5G technology
deployment along multiple crosborder corridors and urban trial sites in Europe and beyond. The tests will
be held under different conditions concerning the vehicular traffic, the mekvcoverage, the service
demand and taking into consideration the distinct legal, business and social local aspects of each corridor
and trial site. 5@VOBIXtherefore aimsto enable innovative, previously unfeasible, automated driving
applications with ligh automation levels, both from a technical and a business perspective.

2.2.2.Technicalkey messages

The following BRble 2 also included in the D7.3 Dissemination plargvides the abovelefined5GMOBIX
target groupsand associates each audience with tailddeey message that the project will seek to convey.
Tailored lkey messages will be kept updated during the project runtime to accommodate the needs of the
corresponding key audience.

Table 2: 5GMOBIX tailored key messages

Industries 5GMOBIX will assist industries in meeting tf
challenges associated withG and V2X combinel
deployment as well as5G and V2X technologie
explored and developed

Institutions Gain knowledge on connected issues a
automated driving in orderto set the right
mobility and road safety policies, strategies ali
regulations Use the developedbusiness models
and guidelines tested during the project 1
enhance the quality of life for end users a
citizens

Scientific and research community 5GMOBIX will allow RTDs to meet th
requirements of local companies and institutior
in the cooperative, connected and automate
driving field, enhancing their competitive edg

13



Usersand general public

AT A EIiBPOI OET ¢ O1T AEAOU
and quality of life, via technolyy transfer. 5G
MOBIX will also allow academic organisations
partake in  technological and  scientifi
developments in a European framework. They ¢
use the project activities and results to constitu
their institutional research programmes and for|
alliances in the commercial sector to exploit the
own results.

5GMOBIX will improve traffic flow by providin
reaktime traffic data to the drivers and allowse
of existing lanes and intersections more efficientl
5GMOBIX willlead to emissions reduction b
reducing the timeto-destination for each drivel
and by enabling high density platooning
5GMOBIX will enhance safety and security
enhancing the scene horizon to be analysed.

14



2.3. Communication Approach

Recognising thaéransformative potential of 5G in the field ofGBM, and driven by the ambition to make

Europe a world leader i8G deployment foilCCAM related applicationsthe Commission, in itSG Action

Plan (5GAPhas set ambitious connectivity target§his startswith a coordinated launch of 5G in all EU
Member States by end 2020 and a rapid raop of infrastructure deployment by 2025 to ensure full

urban coverage as well as uninterrupted 5G coverage along main transport paths (roads and railways). To
fulfil the Cd | EOOET 160 AgPAAOAOCEIT O ET OAOI O T &£ Y' PDPOITE
planneeds toimplementdifferent dissemination strategies

Therefore,as already introducedthe 5G-MOBIXcommunication strategy approackill be executedat
three different levels

9 Overall
9 Local
9 Collaborative

2.3.1.Overall approach

The 5GMOBIXoverall communication strategy refers to the general communication of project updates
and results. The best example of the oal strategy channel is thBGMOBIXwebsite, whichincludes all
necessaryinformation related to the projectwhich canbe relevant locallyand internationally. More
information on the website is described 8ection 3.15GMOBIXWebsite Other relevant communication
channels are described in SectiorC8mmunicationChannels This also includes the project newsletter
which will be disseminated six times a year as well as attendance at important events that gather
European and international stakeholderse. Mobile World Congress, Barcelona 2019, ITS European
Congress, Eindhovertc. (described in detail in D7.3 Dissemination plaft)e oveall approach defines a
general framework which wilbe consilered first by the local sitegnd then adjusted according to dir
characteristics, dllowing the local approach.

2.3.2.Local approach

5GMOBIXhas two crossorder trials and 6 urban trials sitesut of which two are in located in Asia.
Given the geographical and cultural difsces of these trial site§GMOBIX6 édbmmunication strategy

will differ across the relevant locationSGMOBIX will organise eight events in each corridor and test site
to highlight and discuss the results and achievements of the trials being implemented in Europe and in
South Korea and Chind@hese eventwill require a local approach to communicatiorcludingmaterialsin

local language, engagement wittocal stakeholders and medidhese local strategiesvill be defined
when the time is appropriate ah prior to local events5GMOBIG @artners will play a key role in
establishing a local approach in the relevant locations.

15



2.3.3.5G-PPPCollaborative approach

5GMOBIXEO DPAOO 1T £ OEA %001 PAAT #1111 EOCOEITGE60 Y' 00AI
between the European Commission and European ICT industry (ICT manufacturers, telecommunications
operators, service providers, SMEs and researdhstitutions.

5GMOBIX 5GCARMENand 5GCr@o officially started in November 2018 and will run 88 months
implementing and testing advanced cross border 5G infrastructures in Europe. Running as part of the
%O0O0T PAAT #1111 EOOETT80 VY arald Wil Anaked i© poésibl® Ao te8tAa@dOT A O«

demonstrate CCAMservices such as automatéane changg O1 AT A 1T AOCA6q AT A OOOAE

PDAOOI U xEOET 60 OEA TAAA A1 O AOEOAOO j OOOOAE bl A0}
industries to develop new business models, making use of 5G to transform online maintenance, fleet
management and infotainment. These trials will be crucial to the development eél&bled connected

and automated mobility. The areas they cover are among ten ESsborder corridors already agreed

between several EU countries

These hree projects bring together telecom operators and vendors, road operators, car manufacturers
and equipment suppliers, with the support of road authorities, telecom authorities, agional and
national governments. It is therefore essential that all tangrojects communicate and dissemination their
results in a collaborative manner.

The European Commission has assigned responsibility of the coordination of the communicatiorsef the
three crosshorder projects to5GMOBIX In this particular settingbG-MOBIXhas alreadyled the first
dissemination activitiesfor example by ensuring a smooth and cleammunication of the three projects

at the EUCAD conferend@-3 April 201& Brussels) whereone exhibition spacevill be sharedAnother
example is the EUCNC conference-@BJune 201% Valencia) wher&GMOBIXwill share another space
with 5GCARMEN and 5GCroco.

16



3. COMMUNICATIONCHANNELS

A variety of traditional and innovativechannels will be used, in order to effectively ens&®&MOBIX
information flow, create awareness and reach out to the targeted audiences by taking into account the
specific characteristics and needs of each targeted group. The following indicative listopbsed
communication channels shows the toafready selectedo transmit project information, chosen by the
consortium at proposal stage

i Project website;

1 Social media;

1 Communication kit

i Press articles, online media (i.engagazines) and press relges;

9 Newsletters;

i Webinars;

i Faceto-face meetingsnetworking opportunities;

1 Conferences, seminar, conferences, seminars, workslaogevents

3.1.5G-MOBIXWebsite

The 5G-MOBIXwebsite will be the main repository for the projéceditputs and resources, and will offer a
primary access point for interested stakeholders from the industry and the general audBtOBIX
POl EAAD xAA 0EdFrénchixfomi AET EO

HOME ~ ABOUT  NEWS ~ X-BORDERTRIALS  CONTACT

Driving forward
Connected &

Automated Mobility

5G-MOBIX

5G-MOBIX will develop and test automated vehicle

functionalities using 5G core technological innovations

Figure 1: 5GMOBIXwebsite homepage
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http://www.5g-mobix.com/

4EA xAAOEOA xEIiIl Aii DOEOAh ET AAAEOGEI1T O BPAOOT A

sections with:
- detailed information about theerossbordercorridors and secondary trial sites;
- an information hubwith public deliverables and media;
- presentations and media clips;
- anews and event section.

The website is the maifGMOBIXcommunication channel and it is also used to promote events
participation in innovative ways such as witie custom made event &nners like in Figure 2 below.

5G-MOBIX

5G-MOBIX will develop and test automated vehicle
functionalities using 5G core technological innovations
along multiple cross-border corridors and urban trial
sites, under conditions of vehicular traffic, network
coverage, service demand, as well as considering the
inherently distinct legal, business and sacial local

aspects.

ABOUT 5G-MOBIX

Find us @MWC19 Barcelona

25 - 2B February 2018

Barcelong, Spain

The one event that brings the international technology community to
VISIT MCWA1S SITE
the same place at the same time. _

Solving problems, seizing opportunities

The 5G-MOBIX project aims to achieve it's goals through the following objectives.

8 D ] © A

Figure2: 5GMOBIXat MWC standcall out banner

5GMOBIXwebsite will also include the possibility to subscribe to the project mailing list to receive the
latest updates through aegularnewsletter, which will be issued evetyo months.

The website will be enriched and evolve throughout the implementation of the project, according to its
outcomes, findngs and reslts, to make sure to provausers with accurate and ¢#p-date informatian.

18



Detailed informationon the website structure and visuadse available in D7.Z Project communication
identity and websitewhile some screenshots are availableAinnex 1z 5GMOBIXWebsite

3.2.5G-MOBIXSocial media

Social media will be uskto raise the visibility 095G-MOBIXproject news and events and engage with a
wider audience. Consortium partners will employ Facebadbkitter, Linkedin and YouTubeo inform the
audience abousGMOBIXd © OAOO1 6Oh OOAAAOOAOhR AOGAT 6Oh xAAET AO

3.2.1. Twitter
The key social media channdl,x EOOAO xEI 1 AA OOGAA AO A AEATT AL Of
to project events andesults. The consortium will promot8GMOBIXon LinkedIn and Twitter by using
the hashtag@®*5GMOBIY Bhe partnes are encouraged to promoteG-MOBIXamong their network and
OEOI OCE AAAE DAOOT AOGGO O1 AEAT [ AAEAR idpans ir@&CET C
to maximisethe diffusion and coverage anhformation.
5GMOBIX related content will be promoted mainly through followilgitter accounts:
1. ERTICO Innovation (@ERTICO);

2. 5GPPP @5GPPP
3. 00l EAAO PAOOTI AOOS8 4xEOOAO AAAT 61 60
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@ AEOLIX Logistics and 1 other liked

ITS - Europe @ERTICO « Mar 1 v
A great week @ #MWC 19 with 300 visitors seeing the platooning demo. Projects

#EGMOBIX, #5GCroCo, #5GCarmen are essential because they look at cross-
border situations, a unique situation for Europe says Mikael Fallgren, Chair
Automotive Working Group #5GPPP #Ericsson ERTICOpartner

Q1 70 10 QO 18 ~

Figure 3: Example tweet by ERTICO using #5GMOBIX

— LIST @Luxembourg_RTO « Feb 4 o
@ #latestnews #H2020 #BGMOBIX #EU #research #project. +info about SGMOEBIX
launch at list.lu/fenfews/fconnec.,

ITS - Europe @ERTICO

#LGM OBIX partners visiting the @fordturkiye fadlities and

the truck use case for the Turkey-Greece corridor in the
: #3503 trial project #automation #truckplatooning #H2020

@EL_H2020

Q) L Q 2 i
Figure 4: Example tweet by LIST using #5GMOBIX

3.2.2.LinkedIn

As siggested by the ECGGMOBIXwill take the lead in coordinating the communication activities with
the other 5G cross border gjects 5SGCARMEN and 5GCroC6GMOBIX will therefore establish a
LinkedIn groupby M6on behalf of the three projestwith focuson promoting and raising awareness of 5G
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activities ofthe three cross border corridors projects. Theogip will be administrated bysG-MOBIX
Communication Manager with the help and input of the-BBRMEN and 5GCroCo communication team.

Thethree proe® 06 DHAOOT A0O xEI 1 AA AT AT OOACAA O1T DiboOl AC
discussions on the topic. The group administrators \wibmote the news about the projedidatest
activities.

All social media accounts comply with theidelines provided in the EC Social media guide for EU funded
R&I projects 2018

3.3. 5G-MOBIXCommunication kit

5GMOBIX will develop a communication kit to facilitate the information flow and promotion of the
project to a wider audience, in particular whettesmnding events, conferences and workshopghis
communication kit will become a channesed by albGMOBIXpartners.

5GMOBIXcommunication kit includes:

9 aflyer produced in M1 and updated in M3

i a business card produdén M3 for MWC19

i a periodic newsletter to be published ever months starting from M6 including the most relevant
information, outcomes and results together with @nded and upcoming events

1 5GMOBIXroll-up produced in M6

9 EU 5G Cross border corridor projects (8@BIX,5GCARMENand 5GCroCo) roll up produced in M5;

i An animation to promote the projedh M1Q

i One professional videm M16

Deliverable D7.2 z Project communication identity and website (M04) describes in detail the ptoje
communication identity (logoflyers, posters, laflets, templates) and website.

3.4.Press articles, online mediapress releases

5G-MOBIX consortium partners will use all opportunities to systematicalymmunicateD O1 E dedsD 8 O
andresults
i Regular press releases will be produced and circdlamong the consortium in relatioto ground-
breakingnewsand results from6GMOBIX 4 EA - A1 OxAOAO DI AOAI Of AT A
journalists will be usedor the publishing of press releases. News, events and results will also be
promoted through the official 5GMOBIX website and ERTICO Twitter, but also via consortium
i AT AAOOG AT OPT OAOA AT A POEOAOA AAAT O1 O6h O1T A1 00
i Efforts will also bedeployed inpublishing technical papers as conference proceedings and submitting
researcharticles to peeireviewed scientific and technology journals, particularly targeting thpen

lhttD://ec.eurOIC)a.eu/research/[)articiDants/data/ref/h2020/other/qran'[s manual/amgafseel-guide _en.pdf
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access resources. ThEMOBIXdissemination strategy and procedures are described in detail in D7.3
Dissemination plan

i The consortium will also take advantagd BC publication, such as the Horizon Magazine, Futuris
Magazine etc. aswellasthe G0 06 O 4 EA %001 PAAT Y' 111 O0A1 *1 00T A

3.5. Meetings, conferences and events

The participation tomeetings, conferences and events is one of the most effective strategigsamote

the projectdirectly to targeted audiencs. As Task 7.1 leader, ERTICO will make sure $&aMOBIXis
represented with a high quality stand equipped with relevamtmmunication materials (brochures,
technical leaflets etc.tarefully selected and adapted for the specifieent To achieve this ERTICO wiill

work closely with ICCS, leader of Thi8semination activities and events

The detailed dissemination strategy and procedure is debedl in the D7.3z Dissemination planThe

latter includes ley dissemination channels obG-MOBIX results (ist of relevant conferences,
demonstration, technical workshops, webinars. journals, scientific publications and liaison activities and

I OEAO AEOOAI ET AGET 1T A AfibELD bbaEhdpCafch preBrinary acflod Qlén a@ll 1 A
dissemination procedures and KPIs
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4. COMMUNICATION EFFORFER PARTNER

4.1. Dissemination and Exploitation Work package
%24)#/ h 70 ,AAAAO A O 70¢ OS$SEOOAIETAOQEIT 7M1 A %@
Communication strategy and tools. The objective of Task 7.1 is to define and implement a strategy to

ensure widespread dissemination of projectfarmation, to engage with stakeholders and to create
understanding of the project results to facilitatheir exploitation.

ICCS is the leader of Task 7.2: Dissemination activities and eweitiisthe objective to ensure that the
5GMOBIX results are systematically disseminated to the expert communities and to stakeholders
throughout the lifetime of the project and inease the reach and impact 6G-MOBIXin EU, Chingkorea

and beyond.

ERTICO will be in continuous contact with all projgartners, equally supporting on tasks under its
responsibility and engaged on other tasks under WEfficient andconstant internal communication
coordinationwill ensurethe deadlines and objectivegre met in close cooperation with the dissemination
task leader, ICCS.

Detailed roles and responsibilities under WP7, as well as the allocated effort per pataatescribed in
Table3below:

Table 3: WP7 Partner effort

Partner number and short name WP7 effort

1- ERTCO 21.00
2-AALTO 4.00
37 AEVAC 9.00
4- AKKA 3.00
67 ASELSAN 4.00
7-A-TO-BE 8.00
8- CATAPULT 3.00
9-CCG 7.00
11- CTAG 2.00
12- DAIMLER AG 2.00
14z DGT 1.00
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16z FORD 12.00
17z Fraunhofer 2.00
18- GT-ARC 2.00
19- HELMOND 5.00
20zICCs 16.00
23-INTRA 4.00
25-1T 5.00
26- KPN 3.00
28- NOKIASP 8.00
30- SENSIBLE4 5.00
31- SIEMENS 10.00
35-TUB 2.00
377 TURKCELL 2.00
38-UL 13.00
39-UMU 3.00
40-VALEO 1.00
42-VICOM 15.00
43-VIGO 1.00
44 -NTT 4.00
45-WINGS 2.00
46- NOKIAPT 8.00
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5.KEY PERFORMANCE INDATORS

Communication and dissemination activities must have the right impact on target stakeholders and
advance thegoals of theproject. To makesure that the communication and disseminatiostrategy is
implemented in an effective manner throughout thiée of the project there must be a good monitoring

AT A AOAI OAOET ¢ 1T AAEATEOI ET bi AAA8 '1 OEI OCE OEA
may be broader quantitative indicatorgpresent some measurable values to help evaluate the degree to
which the targets of thecommunication plan are mebGMOBIXhas defined a set of KPIs and indicated a
target value for each communication toathannel and activity. The KP¥gll be regulaly monitored and
corrective actioswill betaken if neededTable 4 below describes the plannB&MOBIXCommunication
activities to be performed in the different project phases aki®ls expected from each of them. The
dissemination KPIs are describedDii.3z Dissemination plan

Table 4: KPIs for Communicationtools/channels

Tools/channels Key performance indicator Target value

Year 1 Year 2 Year 3

Communication Website: Unique visitors J150 JWYod | J400

tools/channels ] o
Session duration J $hin JY T EJWY I E
Twitter: #5GMOBIX hashtag tweets Aa1o0 cr00 800

LinkedIn: 5G Cross Border project group | G100 a150 200

Video: Number produced >=1 J X JXT0OPB
Press releases / Articles per year as 0 0
Newsletter every twomonths (number of G100 cr00 800
readers)

Project brochure: Number produced 1 Update | Update

Trial site specific leaflets(Number created | 3/200 3/200 3/200
and printed)

Webinars: Numbeof participants 30 40 50
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6. CONCLUSION

This deliverablgresents the 5GMOBIXCommunication strategy and plan, to hesed as a guide for the
consortium members to ensure a correct and effect@eOA 1T £ O Ednménodtidh Aobl© and®
techniquesandOEAOA &£l OA | AGETI EOA OEA DPOTI EAAOEO EAAT OEOU

Thisdeliverable describeSGMOBIG O A B b O rAukiEatiod ind definkds key concepts, targeted
audiences, main content and engagement plan together with the foreseedinenand offline
communicationactivities.

D7.1 Communication Strategy and Plasma forerunnerto D7.2 Project communication identity and
website (M4) which analyses theGMOBIXx AAOE OAG O oieOcommubicaton tadls fgo,
leaflet, presentatiors, etc) as well as provides a detailed overview of the brand idgngibd branding

guidelines obGMOBIX

Deliverable D7.Z Dissemination plan (M5) & successodeliverable which provides initial dissemination
targetsand KPIs as well as an initial list of events to carry out dissemination activities
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ANNEXES

Annex 17 5GMOBIXWebsite

D

3 5GMOBIX

Driving forward
Connected &

Automated Mobility
iy &

Figure5: 5GMOBIXhomepage
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News, events & updates

Checkout all the latest news, events and updates or sign up to our newsletter

snovation
City 2019

-

5G-MOBIX captivates @
Barcelona Mobile World Congress

2019

5G-MOBIX showcases impartance of its
5G cross border trials at the impressive

Mabile World Congress 2019

SOURCE: ERTICO - ITS EUROPE

{TELLIGEN
CONNECTIVI

ERTICO goes to Mobile World

Congress -

The ERTICO coordinated 5G cross barder
trial praject — 5G-MOBIX — will be
showcased at MWC2019,

SOURCE: ERTICO ITS-EURGPE

EU Connected Autemated Driving conference

Itlines new challenges

for 5G interoperabil EP

ERTICO presented the Automated Mability
needs for 5G and the essential new 5G

technological features.

SOURCE: ERTICO ITS-EUROPE

2 - 3 April 2019

Brussels, Belgium

The deployment of CAD can contribute significantly to our policy

goals of bringing down the number of road fatalities..

Figure6: 5GMOBIXNews and events

‘ MORE DETAILS



Consortium

(:@-)

Partners

5G-MOBIK consortium gathers
partners from the talacom,
automctive and IT & services

industries

GOTOPARTNERS

Trial sites

Eight differant trials sitas will
anable a complete evaluation of

BGLCCAM

GOTATRIAL SITES

The consortium's vision is to pave the way
towards a sustainable and profitable 5G
deployment in Europe and beyond, to
significantly advance beyond the state of art,
connected and automated driving functions and

thus to accelerate the take-up of automated

Countries

Beneficiaries and associated
partners from EU and bayond

{Turkey, China and Koreaj

Years

36 months to examine the
implicaticns of 5G and its rolein
the future of autonomous

driving

Figure 7: 5GMOBIX Consortium section
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r'z“i S5GNMN HOME ABOUT NEWS X-BORDER TRIALS CONTACT

Solving problems, seizing opportunities

The following trials have been selected to cover most challenging
scenarios and use cases {highway including x-Border) to ensure the
validation and testing in a diverse set of 5G corridors rolled out in Europe,
as well as fAsia {China and South Korea) to further enhance alignment of

views on 5G.

x-Barder corridars

Greece — Turkey Spain — Partugal
The Greece — Turkey cross-border corridor is located in The Spain-Portugal cross-border corridor connects the
the South-Eastern borders of Europe. cities of Vigo and Porto.

READ MORE READ MORE

Figure8: 5GMOBIXTrial page
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